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	Demographics of Funeral Business in South Dallas
For one to establish any particular business, it is paramount that he considers the demographics of the area in which the store is to be based. Demographics refer to the quantifiable characteristics of a given population. Demographics cover the whole community or segments of the population. Some of the parameters that are analyzed by demographics include age, population, health, religion, and ethnicity and even gender (Lily and P.J, 2017). The success of any business is tied with a correct understanding of the demographics of the prospective clientele. Understanding of demographics helps to decide the products and services to offer and also helps to determine pricing, packaging, promotion, and place. Some of the demographic traits to consider while setting up a business include the purchasing power of the residents, population, age, families, and even life expectancy. 
 In the recent past, there have been efforts to revitalize the city South Dallas to encourage more homeowners and bring about economic development. The area is sparsely populated and surrounded by many beautiful types of scenery such as the fair park, which is a popular site. The area has been sluggish in economic development, and the population is not well up economically. The median age is 37.8 years, while the population is at partly 28,900. Employment is low, and as a result, the crime rate is high. There are not many amenities, and in most cases, the public has to go to the neighborhood to receive services such as funeral services.
A funeral business would thrive in south Dallas. Setting up a morgue, hearse services, and coffins would bring the facilities close to the people. In most cases people have to travel for many miles in search of these services and bringing them close to the population will score big. While the population of the area is not large, recent activities aim at attracting homeowners has shown a positive outcome. Expectations are that the people will increase within some few years. 
Another incentive to venture in the funeral business is the high number of the unemployed. This is a win-win situation for both the locals and the investor. Opening up a business translates to employment which is a contributor to economic growth, to the investor this will convert to the availability of labor. Because of the high number of unemployment, the investor might even be able to find labor at low prices.  Low payments keep the cost of running the business low, and the owner can be ready to offer products and services at low prices affordable to by the people. 
Pricing is key to any business. Factors such as the disposable income and the living standards should be considered while determining prices (Heberler, 2017). While it is essential to put in mind the income of the customers, one key determinant is the costs associated with the production of the products and the costs associated with the services offered. In South Dallas, the income of the populace is low and prices should be considered low to make the services affordable. One of the ways to bring the prices down is by reduction of costs, and this can be done by sourcing for cheap labor which is possible in south Dallas. The materials used should be cheap to minimize the cost as much as possible.
	Based on the above demographics for south Dallas, a funeral business would be viable. Bringing the services closer to the people will help them save on transport expenses. Charging prices similar to those charged by other funeral homes would be attractive to the locals. With the increasing population, the business would thrive, and there will be no losses.
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